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hold on the paper with eagerness while the

ink is still wet; no one puts 1t aside without a
feeling of disappointment. Everything that one wants
is never in it. There seems to be a great deal about
something someone else may be interested in, and not
enough about one’s own pet interests.

NEWSPAPERS excite curiosity. Everyone lays

The newspaper is up to the minute. Editors think
in terms of today, with a fleeting glance at tomorrow,
but never of yesterday except as a sketchy background.
It is a wonder that out of all the scurrying around
newsmen must do, we obtain as much benefit as we
do from the newspaper press. To give us this service
requires, as Lord Hewart put it: “amazing ability,
diligence, care and learning, wit, humour, skill,
versatility, dutifulness, courage and sheer hard work.”

Most persons in cities think of dailies when news-
papers are mentioned, but there are nearly 114 million
ersons in Canada who subscribe to 750 weeklies.
%hese weekly newspapers, which move at a slower
and more sedate pace than the dailies, make up an
important part of community life. They print items
about residents and about local events; like their
subscribers, they say ‘“hello” to everybody.

Whether it is a weekly or a daily, the newspaper
is made by men who are much alike. Editors have
been described as cub reporters who have grown up
and settled down. They have overcome their urge to
participate in every event, to ride on the fire reels and
mix with the police in tracking criminals. Their new
duty is to see the whole show, and to do that they
must stay in their seats. The great editors are not
speech-making crusaders, but people who know how
to get the news, get it right, get it first, get it into
print, and comment on it intelligently.

Before discussing what theyldpti)t int(i their news-

. papers, it wou e well to make a

S‘il'dcxl;vt:r’:’ismg courtesy reference to the business

departments. Circulations have in-

creased greatly in recent years, indicating that edi-

torial departments are filling a public need in their
presentation of news and views.
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In February this year the President of the Canadian
Daily Newspapers Association said combined circula-
tion of Canadian dailies had reached a total of
2,860,000, actually higher than the number of families
in the Dominion. This was an increase of 733,000
since 1938.

Advertising departments, too, report themselves in
healthy condition. Total expenditures by Canada’s
100 biggest advertisers in 1946 in 90 dailies, 4 week-
end papers, 15 magazines and 14 farm papers, amount-
ed to $13.3 million, an increase of 8.4 per cent over
1945, according to the magazine Marketing.

This may be the place to comment on a statement
sometimes heard to the effect that advertisers “sup-
port” newspapers. Advertising is a business, and the
support is not a subsidy, but payment for a service.
“That is why”’, said the New York Times editorially,
“there is so little point or truth in most accusations
that newspapers are ‘dominated’ by the political
views of their advertisers. A paper’s advertisers, like
its readers, are a numerous and heterogeneous group,
of many diverse opinions. The newspaper has no way
of knowing what the political and economic views of
its advertisers are.”’

All kinds of pltlaople buy gewspﬁpers, p:alople of
all ages, creeds, callings and tastes.
’[I_;;‘: ll;:f;‘gl’;ms They bring to bear upon the editor
varying amounts of suggestion, ad-
vice and demands. It takes just as much courage for an
editor to start publishing a new feature today as it
did to start Daniel Defoe’s revolutionary “Robinson
Crusoe”’ as a 165-week serial in the Saturday Post
200 years ago. But that is nothing compared with the
courage needed to discard a feature. Crossword
puzzles show a readership value of only 8 to 12 per
cent, but editors have given up attempts to drop
them because the complaining letters from a vocal
minority carry greater weight than any statistical
survey.

Editors are always short of space. They have to be
drastic about cutting down some things in order to
give representation to many things, though sponsors
or writers of the mutilated articles may cry to high



heaven against the sacrilege. As Philip Gibbs made
one of his characters say in “Street of Adventure”:
“If there was an earthquake at Tooting Bec, and if
all the animals at the zoo broke loose and dined off
the population round Regent’s Park, you can’t get
more than 56 columns in an 8-page paper. That’s
simple arithmetic.”

A complaint heard now and then is that the quan-
_tity of advertising over-shadows the space given to
news and features. An examination of two weeks’
issues of newspapers published in Montreal, Van-
couver, Toronto, Winnipeg, Halifax and Calgary
shows the recent average to be pretty nearly the
standard of many years: 42 per cent news to 58 per
cent advertising. The accepted proportion, according
to the textbooks, was 40 per cent news and 60 per
cent advertising.

To squeeze into this limited space a selection of
news and features that will be of service to his readers,
the news editor needs a particularly well developed
ability to go outside himself. In the course of a day
he handles a great mass of copy that insofar as he is
personally concerned is absolutely dead. He must,
therefore, project himself into the place of his readers,
decide what they wish to hear about, know what they
are talking about, and weigh the relative importance
of this and that desire.

Editors know they can’t satisfy everyone. Away
back in 51 B.C. Cicero complained that his profes-
sional news correspondent was giving him too much
of sporting events and not enough about the political
situation. People seem, as a rule, to prefer reading
about a dog fight on their own street rather than
about a war in the Gran Chaco. The day Mussolini
became dictator of Italy, the news was crowded off
United States front pages by the Halls Mills murder
case. When Dempsey knocked out Firpo that was
all the Spanish news America could stand, and it
eclipsed the military coup in Spain under Primo de
Rivera. The assassination of the Austrian Archduke,
which set alight the first world war, was given only an
inch space in most newspapers. “Interesting” news,
which probably means news that touches their per-
sonal lives or experiences or knowledge, attracts the
mass audience, while, regrettable as it may appear in
this enlightened age, the merely important is ad-
dressed to small publics.

In view of the necessit%r oi;_ havin a}r}x adequate
= news supply from which to select
'll)‘lf::‘s(:anadxan what the editor thinks will best fill
the needs of his readers, it is essential
that a newspaper should have good sources. All news-
papers have their own reporters, some of whom cover
general “beats”” while others specialize in sports,
municipal affairs, courts, and social events. In
addition, practically all daily newspapers and many
weeklies take a service from The Canadian Press,
a co-operative enterprise organized about 30 years
ago. Its General Manager, Gillis Purcell, wrote for
this survey: :

“Canadian newspapers present a news-picture of
the world as complete as that presented i any
country. In many ways, it is more accurately drawn.

“If you regard as the ideal a paper like The Times in
London or the New York Times, Canadian news-
papers as a whole rank closer to this conception than
do newspapers generally in the United Kingdom or
the United States. You find the news of the world
reported broadly, objectively and fully in virtually
every Canadian daily, large or small.

“News 1s handled ‘straight’ in virtually every case;
editorial comment goes in the editorial columns. With
no comparable concentrations of population, Canada
hasn’t the million-and-more-circulation papers whose
news-handling in New York and London is aimed
solely at circulation and opinion-making.

“In the Canadian West, there is no tendency to
ditch world news as there is generally — with the
exception of half-a-dozen outstanding papers — in
the United States MiddleWest and West. Nor is
there the concentration on local news that marks so
many of the British provincial papers.

““It’s the nature of the country and its people that
makes Canada’s papers so fair and open of mind in
handling news. The country is small enough in point
of population to have to look out on the world. [ts
people have learned to be friends of great nations
sometimes not too friendly with one another.

“In its exchange of Canadian news across the
Dominion, The Canadian Press has been one of the
great factors in building national unity. But CP’s
balanced objectivity in handling world news is prima-
arily a reflection of the nature of the Canadian
people.”

Foreign news is particularly important in these
days when so much that happens at
home is linked in some way with far-
off events; There can be no One
World, no effective United Nations, no final guarantee
of peace, said the New York Times recently, until
all the peoples of the earth have access to all the
news they need. A programme was brought forward
in May as an objective for the International Confer-
ence on Freedom of Information: to facilitate the
gathering and transmission of news, to implement the
right of all persons and peoples to accurate, compre-
hensive and representative information, to provide
for organization in all principal news centres of a
foreign correspondents’ corps with strict, self-adminis-
tered codes of ethics, and to provide continuing
machinery to promote the free flow of true informa-
tion.

Foreign News
is Important

This last provision is important. It may be said
that in order to attract the maximum audience the
press emphasizes the exceptional rather than the
representative, the dramatic rather than the signifi-
cant; but increasing attention needs to be paid to
seeing that the resulting picture is true. More people
today than ever before are interested in knowing not



