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N EWSPAPERS excite curiosity. Everyone lays
hold on the paper with eagerness while the
ink is still wet; no one puts it aside without a

feeling of disappointment. Everything that one wants
is never in it. There seems to be a great deal about
something someone else may be interested in, and not
enough about one’s own pet interests.

The newspaper is up to the minute. Editors think
in terms of today, with a fleeting glance at tomorrow,
but never of yesterday except as a sketchy background.
It is a wonder that out of all the scurrying around
newsmen must do, we obtain as much benefit as we
do from the newspaper press. To give us this service
requires, as Lord Hewart put it: "amazing ability,
diligence, care and learning, wit, burnout, skill,
versatility, dutifulness, courage and sheer hard work."

Most persons in cities think of dailies when news-
papers are mentioned, but there are nearly 11~ million
persons in Canada who subscribe to 750 weeklies.
These weekly newspapers, which move at a slower
and more sedate pace than the dailies, make up an
important part of community life. They print items
about residents and about local events; like their
subscribers, they say "hello" to everybody.

Whether it is a weekly or a daily, the newspaper
is made by men who are much alike. Editors have
been described as cub reporters who have grown up
and settled down. They have overcome their urge to
participate in every event, to ride on the fire reels and
mix with the police in tracking criminals. Their new
duty is to see the whole show, and to do that they
must stay in their seats. The great editors are not
speech-making crusaders, but people who know how
to get the news, get it right, get it first, get it into
print, and comment on it intelligently.

Circulation
and Advertising

Before discussing what they put into their n_ews-
papers, it would be well to make a
courtesy reference to the business
departments. Circulations have in-

creased greatly in-recent years, indicating that edi-
torial departments are filling a public need in their
presentation of news and views.

In February this year the President of the Canadian
Daily Newspapers Association said combined circula-
tion of Canadian dailies had reached a total of
2,860,000, actually higher than the number of families
in the Dominion. This was an increase of 733,000
since 1938.

Advertising departments, too, report themselves in
healthy condition. Total expenditures by Canada’s
100 biggest advertisers in 1946 in 90 dailies, 4 week-
end papers, 15 magazines and 14 farm papers, amount-
ed to $13.3 million, an increase of 8.4 per cent over
1945, according to the magazine Marketing.

This may be the place to comment on a statement
sometimes heard to the effect that advertisers "sup-
port" newspapers. Advertising is a business, and the
support is not a subsidy, but payment for a service.
"That is why", said the New York Times editorially,
"there is so "little point or truth in most accusations
that newspapers are ’dominated’ by the political
views of their advertisers. A paper’s advertisers, like
its readers, are a numerous and heterogeneous group,
of many diverse opinions. The newspaper has no way
of knowing what the political and economic views of
its advertisers are."

The Editor
Has Problems

All kinds of people buy newspapers, people of
all ages, creeds, callings and tastes.
They bring to bear upon the editor
varying amounts of suggestion, ad-

vice and demands. It takes just as much courage tor an
editor to start publishing a new feature today as it
did to start Daniel Defoe’s revolutionary "Robinson
Crusoe" as a 165-week serial in the Saturday Post
200 years ago. But that is nothing compared with the
courage needed to discard a feature. Crossword
puzzles show a readership, value of only 8 to 12 per
cent, but editors have given up attempts to drop
them because the complaining letters from a vocal
minority carry greater weight than any statistical
survey.

Editors are always short of space. They have to be
drastic about cutting down some things in order to
give representation to many things, though sponsors
or writers of the mutilated articles may cry to high




