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Rediscovering the City

In grave disrepute a few years ago, city
life is making a come-back. For tourists
as well as residents, the city has again
become the place to be. For both, there is

rare satisfaction in being an urban explorer.

It also serves to keep the city alive and well . . .

[J A recent article in Saturday Review told of a
native of New York City who had moved to a coun-
try home some years ago. He had repeatedly invit-
ed his father in New York to come and stay with
him, always to be met with the same reply: “Me?
Come to the country? Are you crazy? Where is
there to walk?”

Taking nothing away from the joys of rural life,
one can see this urban denizen’s point of view.
Except to the knowledgeable nature lover, the
countryside appears to be static and dull, restful
though it may be. By contrast, the city is restlessly
alive — that is, the city proper as opposed to the
suburbs. There are city-lovers as well as nature-
lovers, sharing the same keen eye for detail; to the
former, the “streetscape” of the city holds a fasci-
nation that never palls.

It is the fascination of the kaleidoscope — of
endlessly changing patterns and colours. A person
may walk down the same street a hundred times
and notice things that have never registered on
him before. They may be as inconspicuous as a
gargoyle at the top of a building, a sign peeping
out of a shop window, a menu on display at the
front of a restaurant. No bird-watcher ever saw
such variegation. The faces, shapes, and raiment of
the crowd change constantly as it surges by.

As the summer vacation season approaches this
year, hundreds of thousands of Canadians are
making plans to savour the manifold pleasures of

the city. Some will go abroad, some to the United
States. More of them than ever will visit the cities
of Canada, even though they may normally live in
other Canadian cities or their suburbs. They will
join resident city-lovers in their agreeable rounds
of things to see and do.

In their travels, these urban tourists will be
taking part in a kind of renaissance that has affect-
ed not only tourism, but trends in lifestyles, the
arts and business. For, after a long spell of neglect-
ing and even scorning the big city, people are now
rediscovering its worth. Whether as individuals, in
groups or through their elected representatives,
they are breathing new life into the downtown
stone and steel and concrete. They have recognized
anew that the city is the fulcrum of civilization,
and that it is indispensable in this role.

The image of the city in the public mind has
come almost full circle in a single generation. Back
in the 1940s, in the golden age of radio, the air-
waves were rife with popular songs literally sing-
ing the praises of city life. If it wasn’t April in
Paris, it was New York in June, a foggy day in
London, or New Orleans at any time. To people in
those days, the big city represented warmth, good
living, glamour and romance.

Twenty years later it had become as fashionable
to deplore cities — especially, though not exclu-
sively, in the United States — as it once had been
to glorify them. American intellectuals en masse






