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A Business Man’s Quafities 
IHE IERM “BUSIN~JB-LIKE one of the most expressive 
in any: language. It is made up of attributes such as 
efficiency, reliability, integrity, and a sense of values. 

The activity to which it refers covers a wide range 
of human affairs: all occupations, pursuits and call- 
ings. It involves earning our living and spending our 
money to the best advantage. It is ‘an occupation in 
which brains, both human and electronic, have to be 
stirred up. 

You cannot become a successful man of business 
just because you like the idea. You need to develop 
your desire by studying and practising, so as to learn 
to deal not only with the routine of everyday affairs 
but with the complexity which occasionally envelops 
them. 

This involves a good grounding in the primary 
principle of business: the objective is to make things 
turn out beneficially while shouldering the risk of loss. 
You need to have a trading instinct so as to assess the 
true worth of any article or service for which you are 
going to exchange your own goods or services. An in- 
vestment in anything, from a stack of shares in a big 
company to a cake of soap for the kitchen sink, is 
based upon the hope that your investment will produce 
a benefit. 

It takes more than a competitive spirit to be a success 
in doing business. It takes more than intelligence, too. 
A person may rate high in tests of knowledge and apti- 
tude and all the rest, but fizzle like a damp squib in 
transacting a bit of business. He may know the econo- 
mic principles by heart, but he has to know when and 
how to use them. It is like playing a sonata: you can- 
not play a sonata simply by pushing down all the keys 
on the keyboard; the essential thing is to play 


