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’THE LETTER’: A ROYAL TRADITION

A
S THE ROYAL BANK LETTER ENTERS

its 75th year, we come to you in a frankly
immodest mood of celebration. This spe-
cial edition marks a triple anniversary --

of our founding in 1920, our 50th full year as a gen-
eral interest publication, and the 125th year of the
bank whose name we so proudly bear.

In its concern for precision in language, the Letter
normally would be the first to warn against calling
anything "unique" unless it is verifiably "unequalled,
having no like or parallel," as prescribed in dictio-
naries. Being unique among publications is a risky
claim to make, but we feel safe in boasting of it. As
far as we know, the Letter really is one of a kind.

So different is it from anything else that it is
impossible to label. Despite its format, it is not a
newsletter -- it does not carry news or commentary
on current affairs. Newsletters are usually specialized
in the issuing organization’s field of interest. Though
it represents a financial institution, the Letter seldom
has a word to say about finance.

Rather, it covers an extraordinary variety of top-
ics, some of which come as a surprise to first-time
readers expecting a good grey treatise befitting the
banking industry’s image. In recent years it has dis-
cussed everything from professionalism to pets. It has
featured essays on collecting, safe driving, middle
age, friendship, and computers. It has told the life
stories of explorers and politicians, and probed
human emotions and states of mind in essays on fear,
loyalty and the like.

The Letter’s broad field of interests might suggest
a ma~azine, but it is not that,
either. A magazine, by defini-
tion, is a "periodical publication

containing contributions by various authors." The
Letter takes the form of one essay on one subject by
one author, who is not identified with a byline as in
conventional publications. Unlike most magazines,
the Letter carries no advertising and is distributed
free of charge.

All right, then: If it is not a newsletter and not a
magazine, what is it? It is simply itself, something that
is better described by citing its purpose than by try-
ing to fit it into a category. That purpose might best
have been stated in the title of one of its essays years
ago: "To Be of Service." It does so by trying to help
people understand the world around them, and thus
better understand their own lives.

The Letter approaches its task from a number of
different angles. Some of its essays are instructional,
such as those on writing, negotiation, public speak-
ing, conducting meetings, and various aspects of
management. Some deal with relationships -- with
people’s families, workmates, bosses and subordi-
nates. Others talk about their pastimes, such as
reading, sports, and outdoor life.

If all this has one unifying theme, it is living in
society, particularly Canadian society. The Letter
places special emphasis on the needs of that society
in the fields of education, business, and science. It
dwells periodically on Canadian culture, geography,
and history. And, in a departure from its usual non-
partisan stance, it raises a strong voice in support of
Canadian national unity.

It has not always been so eclectic. When The
Royal Bank of Canada Monthly Letter, as it was then

called, was first published in
April, 1920, its mission was to
review business conditions for




