E Of the households surveyed with school-aged children, half had elementary-

school-aged children

Pre-school, JKISK 23%

Elementary (grades 1-8) 49%

Secondary (grades 9-12) 32%

College/unlversity 23%

Q1. Do you have any school-aged children living in your household (or for whom you purchase back-to-school items, which could include pre-school all the way
up to college or university? If so, please indicate their grades in the boxes below:
Base: Have school-aged children (n=1010)
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E Parents were more likely to set a back-to-school budget this year, compared to
last year.

This year 34%

Last year 29%

Q2. Did you set a budget for your back-to-school spending this year? How about last year? “Yes” responses

Base: Have school-aged children (n=1010) lpSOS REid
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Although the majority of parents who have a budget for this year have followed
It so far, about half think they may overspend or have already done so

Yes, so far | am following It

perfectly 0%

Yes, so far, but | think I'll end up

over-spending 42%

No, | have already spent a little
more than | budgeted

No, | have already spent a lot more
than | budgeted

0%

Q4. Are you sticking to your budget this year?

Base: Have a budget for this year (n=348) 'piSOS REid
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Overall, about two-thirds of parents expect to spend the same as last year

Tultlon/fees (Including
actlvity fees)

Clothing

School supplles

Shoes

Electrenics

Q6. For each of these categories, is the amount of money you are spending more, less or about the same as last year?

Base: Have school aged children (n=1010)

27%

25%

24%

22%

13%

m More

9%

15%

15%

64%

61%

62%

12%

66%

18%

67%

m Less

m About the same
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& The toughest challenge is paying for all the back-to-school shopping, followed
by finding things the kids will like

Paying for all the back-to-school shopping 26%

Finding the ltems | need before they're sold
out or unavallable

21%

Finding things my chlldren wlll llke 16%

Everything - | find everything to do with
back-to-school shopping difflcult or
challenging

11%

Returning unwanted or unused ltems 2%

None - | love everything to do with back-to-
school shopping

19%

Other 7%

Q7. Which aspect of back-to-school shopping do you find to be the most difficult or challenging?

Base: Have school-aged children n=(1010) lpiSGS REid
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